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Background

Introduction and Context

FOOTFALL VISITOR BEHAVIOUR

The Fitzrovia Partnership partners with Colliers to provide data and insights

on visitors to the area. Monthly visitor reports provide key insights on 0
preceding months’ performance around: O
Visitor footfall O U

* Visitor profile

« Visitor behaviours (dwell, frequency...)

* TfL Tap Ins/Outs (latest data currently unavailable due to TfL data issue)

Data sources

Colliers Retail Strategy & Analytics team, part of Colliers — a global real estate consultancy -
provides independent, data-driven insights to define and inform the future of retail strategy,
combining data and deep retail expertise to help clients understand consumer demand and
supply, and help identify strategic growth possibilities.

TFL VISIT PROFILE

The . (Df;}ﬂ(}{ The Fitzrovia Partnership’s insights are benchmarked against the Central District Alliance area for added context
Fitzrovia _ Colliers B
Partnership U q,

Raw visitor data is sourced from Hugq, a leading mobility data provider using mobile phone
movements to provide near real-time data on consumer activity across the world.
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Fitzrovia Overview
December 2024

« Strong visit
performance
throughout Fitzrovia
in December 2024

* Increase in footfall
visitation year-on-
year, despite slight
decline in dwell time,
In part due to a
reduction in worker
presence during
festive period

 Growth in
International % in
December, share of
international visitors
+6% vs. Dec 23

YoY = Year-on-Year | YTD = Year-to-Date | PY = Prior Year

FOOTFALL VISIT DWELL

+20% -10mins
YoY vs. YTD
TFL INTERNATIONAL %
+5% +6%
2024 YTD vs YoY
2023 YTD

International Visitation
updated quarterly; insights
as of end of Q3 2024



Fitzrovia Overview
December 2024

04

Footfall Day of Week Visitor Dwell
+20% growth in visits year- +2.6% increase in share Visitors typically spend
on-year in December, with of weekend visits, 1 hour 59 in the district
greater increase than CDA indicative of social trips (-10mins vs. 2024 Avg.)

TfL Volumes Visitor Origin 2024 Performance
Taps in/out of TfL Stations 29.8% of visitors to Visit volumes to The
in, and surrounding, TFP The Fitzrovia Partnership Fitzrovia Partnership up
up +5% in 2024 vs. 2023 were from outside of UK +16% in 2024 vs. 2023

www.fitzroviapartnership.com

International Visitation updated quarterly; insights as of end of Q4 2024
CDA = Central District Alliance (benchmark location)
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Visitor Volumes

Visitor volumes up +16% in 2024 versus 2023

Footfall by month

g 6.0 40%
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 Visit performance down versus previous month, however up « December visitor volumes down versus previous couple of
versus last December months as expected over Christmas period, however

- TFP saw greater growth rate year-on-year than CDA maintained growth versus last year

« Performance in The Fitzrovia Partnership in-line with wider
London trend, seeing similar growth rate compared to
areas surrounding City of London

Running Year-to-Date Footfall | 2024 vs. 2023

2024 w2023 YTD Change

Overall, 2024
footfall across
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Fitzrovia +16% g S
. o vs. 2023 £ >~
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Visitor Volumes

Footfall volumes in The Fitzrovia Partnership peaked In first week of December

Monthly Footfall: Fitzrovia Partnership

300,000

250,000

200,000

5E
E \E/
‘g’ 150,000 4 .$=E
100,000 : &5
2
50,000
1
0
Q'\
= Footfall Rainfall (mm)
» Higher visitor volumes at the start of the month, with volumes dipping during Christmas week
« Peak visits on 4" December (+22% above average Wednesday visits (excl. 25" Dec))
< Storm Darragh on Sat 71" and Sun 8% impacted visit volumes, -16% below average weekend 182k R Al
o average daily
visits in December visits to the district in
The December 2024
Fitzrovia
Partnership

Business Improvement Districts
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Visitor Volumes

International visitor volumes up +15% vs. same quarter last year

120 International Footfall: Fitzrovia Partnership
Q4 2024
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mDomestic ®mInternational

Visitor origin mix (Q4 2024 vs. Q4 2023) _ o L
* International visitors accounted for 29.9% of visits in

Q4 2023 75.9% 24.1% Q4 2024, up +5.8% versus same quarter last year

International visitor footfall volumes up +15% versus same
quarter last year (total footfall up +7% across same period)

Q4 2024 70.1% 29.9%

0% 20% 40% 60% 80% 100%

m Domestic ®International

The
Fitzrovia
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Q4 2024

International Visitors
29.9% visitors from outside the UK

* Increase in international mix in Q4 2024 (+2.0%) versus
previous quarter, Q3 2024, driven by an increase in
European visitors

« QOutside of the UK, N. America next highest-ranking
_____________________ e region, representing 9.3% of visitors in Q4 (down -0.8%
VS. previous quarter)

*' S ¥ s +/- percentage point
___________ < Rank Region % change
+ g

(vs. previous qtr)

) 1 United Kingdom 70.1 -2.0
""""" 2 NorthernAmerca 93 08
""""" 3 EastenEurope 47 01
4 SouhemAsa 46 - 02
""""" 5  WestemEurope 39 23
""""" 6  EastemAsa 25 05
""""" 7 NorthemEurope 22 11
""""" 8  SouthemEurope 20 04
""""" 9  WestemAsa 18 03
""""" 10  South-easternAsa 11 08

UK F401

% vs. previous quarter ‘ -2.0%

1 3%

1 3.9%

www.fitzroviapartnership.com



Garden
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Visit Density

D Low Density
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Visitor Density

Slightly higher visit density to the north of Tottenham Court Road, surrounding \WWarren
Street station, in December vs. November

Visit Density
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artnership hotspots of increased density relative to other areas in the same month www.fitzroviapartnership.com



2024 vs 2023 TfL Taps In / Out :

Visits to all stations in the BID up +5% year-
Warren Street | +2% on-year throughout 2024

©

Euston Square | +12%

Great Portland
Street | +5%

- Strong performance throughout The Fitzrovia Partnership’s
TfL stations, contributing to areas of hotspots as seen on
previous page

Goodge Street | +2% « Tottenham Court Road (+6%) and Great Portland Street
(+5%) experienced the greatest growth in taps year-on-year

* Average performance across TFP stations in-line with Oxford
Circus (+5%)

Growth in station usage in, and surrounding,
The Fitzrovia Partnership in 2024 vs. 2023

0]
e' Tottenham Court Rd | +6% Significant impact was still seen at Tottenham Court Road
Oxford Circus | +5% during 2024 due to the Elizabeth Line, a trend experienced in
>undy other EL stations throughout London

The
Fitzrovia
\ \Partnership

MALER IR o www.fitzroviapartnership.com

Source: Transport for London



December 2024

vs. December 2023

Warren Street | +4%

Great Portland
Street | +6%

©

Goodge Street | -6%

-e- Tottenham Court Rd | -0%

The
Fitzrovia
Partnership

Business Improvement Districts

Source: Transport for London

TfL Taps In / Out

December station usage trends in-line with
TFP visit performance

- Station usage across TFP stations down -1% year-on-year

« Tottenham Court Road & Warren Street were the two major
stations in The Fitzrovia Partnership; accounting for ~ 10x
more station taps than Goodge St & Great Portland St.

- Station usage trends in-line with TFP visitation performance,
expected decline seen around Christmas

Footfall vs. TFL Usage: Fitzrovia Partnership
300,000

250,000
200,000
150,000 /\/_/\/\/ \ /\ \J
100,000

50,000
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Visitor Behaviour
45.8% of visitors to TFP visit Tuesday-Thursday

Visitors by day Visitors by day part
20% 30%
26% 250

14.5% 15.1% 14.8% 13.9% 15.4% 25% o0
15% 13.5% , . 20% 0
10.7% 20% ty 16% 19%  18%
10% 15% 10% 12%
9%
- 10% 204
5%
0% _ 0%
Mon Tues Weds Thurs Fri Sat Sun 00:00-06:00 06:00-09:00 09:00-12:00 12:00-15:00 15:00-18:00 18:00-00:00
m Fitzrovia Partnership ~ m Central District Alliance W Fitzrovia Partnership ~ m Central District Alliance
Change vs. Previous Month (percentage point change) Change vs. Previous Month (percentage point change)
-0.0% -0.1% -0.9% -1.9% +0.2% +2.0% +0.6% +0.8% -1.1% -2.7% -0.3% -0.6% +3.9%
*  Weekdays busier than weekends in TFP, with Tues -Thurs * Increase in proportion of visits to The Fitzrovia Partnership
the busiest days of the week (45.8% of visits) outside of working hours; +3.9pp. share of visits after 6pm,

reflective of more social and leisure visits during the festive

« Slight increase in proportion of visits on weekends in _
period, and a lower worker presence

December vs. previous month, 24.2% of visits vs. 21.6%
: . L : « The same trend was seen within Central District Alliance, as
* Profile by day is similar to Central District Alliance overall,

L L : a reduced worker presence altered the distribution of visits
albeit visit distribution is slightly more distributed in TFP
The throughout the day

Fitzrovia

!Dar.tpert?h!p www.fitzroviapartnership.com

pp. = percentage point



VIisitor Behaviour

Visit frequency down slightly in December, due to lower worker presence

Visit Frequency

40 1
: l 3
| ! 3.0 2.9 £
& 30 ! 07 ! ,5 28 2.7 2.8 28 28 %
© 2.4 |
g : ! E
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L 20 ! ©
o
@ i &
2 - !
> 10 | I
o 1 !
S - !
() 1 !
z 00 =-- -
Latest month Previous month Previous year 2024 YTD 2023
m Fitzrovia Partnership ~ m Central District Alliance
* Average visitor visited The Fitzrovia Partnership 2.4 times in .

December, down slightly from 2.6 times in November

* Visit frequency down vs. 2024 average, which was an
average 2.8 times per month, indicative of increased social .
visits from infrequent visitors and less workers in December

The
Fitzrovia
Partnership

Business Improvement Districts

Dwell
=T s 1
160 2 hrs 23 mins
140 2 hrs 10 mins
1 hr 59 mins
120 1 hr 45 mins 1 hr 42 mins 1 hr 44 mins

1 hr 38 mins

1
1
1
1
1
1
100 : 1 hr 30 mins
80 |
60 1
1
40 1
1

1

1

1

20

2024 YTD

2023

Latest month Previous month

m Fitzrovia Partnership ~ m Central District Alliance

Average dwell during December of 1 hours 59 mins (-24
mins vs. November), as social visitors tend to dwell for
shorter time than workers

Dwell times in TFP remain typically longer than CDA; +29
mins higher than CDA average dwell in December

17
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Mansfield

Newérk- .

Nt B
on-Trent
-

Central London Zones

N ttl h S
CavtC h I I I e nt 10. London West End E.rby e Ll
4. Shepherds Bush 3

P ft ghboroyd

Fakenham

Stalham

LA

/ Kingis Lynn

9. Southwark & London Bridge

+2.6% Increase In visits from s cloonm & el
tertiary catchment 5 Norh London

i
1

Norwich G
» rea

L

Haleswortt
. 4

» Decrease in share of visits from Core Catchment (-2.5% )
tre
vs. Nov 23) reflecting increased visits from further afield in Worcester  up
the catchment

Aldebu
v

37

Gloucester 4

Change vs. Previous

Catchment Band Latest Month Visit % Poea

”

Month (% point change)

Primary 48.7% -6.1%
Secondary 25.6% +3.6%
Core Catchment (75%) 74.4% -2.5%
Tertiary 16.0% +2.6%
Total Catchment 90.4% +0.1%
Pull In 9.6 -0.1%
_________________________________________________________________________ L 2 T Boulo:
The Share of visits refers to proportion each zone contributes to total visits to Bf’ rngmout h" ‘Newport
Fitzrovia The Fitzrovia Partnership |
Partnership Ventriog

Business Improvement Districts

Pull In refers to proportion of visits outside of defined ‘Total Catchment’ e.g.
occasional tourists

I~ Gl



Catchment

Changes In visitor
penetration in December
2024 month-on-month

Map represents the month-on-month
change in penetration by catchment
zone

Red areas represent zones that have
contributed fewer visits, whilst green have
contributed more

Decline in penetration from most
zones in Central London and to the
north & south-west of London,
representing potential commuter
areas visiting less in December

The
Fitzrovia Note: Penetration refers to % of population from a
Partnership  ;one that visits The Fitzrovia Partnership area

Business Improvement Districts

w

£

Change in penetration

Central London Zones
10. London West End
4. Shepherds Bush

9. Southwark & London Bridge
8. Clapham & Balham
5. North London

- Increase in penetration

25
Cambridge

i

- Decrease in penetration

30

23

Chelmsford

1l

Watford & Hemel
Hempstead

lIford &
Romford

15
Upminster &

Slough & Windsor

22

21 www.fitzroviapartnership.com

The Fitzrovia Partnership Catchment population displaye¢chin Appendix




Visitor Profile

Visitor profile in December in line with Central District Alliance profile

Age
35% 33.3%
- \\
30% p S
/ A%
25% / M
,I
20% ’, \\
15% 1184 AN
9.0% S
10% R N
5% 3.0% L= -
18-19 20-24 25-29 30-44 45-59
mmmm Fitzrovia Partnership
Gender
0, 0,
51.9% 48.8% 48.7%
51.3%
Outer Ring: Fitzrovia Partnership
Inner Ring: Central Business Alliance
Male = Female
The
Fitzrovia
Partnership

Business Improvement Districts

30%

25%

20%

15%

10%

5%

0%

|
. Age profile consistent
, across TFP and CDA

21

Social Grade

Outer Ring: Fitzrovia
Partnership

Inner Ring: Central
Business Alliance

Higher proportion of
visitors from
highest social

grade (AB) visiting
Fitzrovia compared
to CDA.

m Social Grade AB 1 Social Grade C1 ' Social Grade C2  Social Grade DE

Slight decline (-1.0%) in Managerial &
Professional Occupations vs. previous month

Occupation

mmmmm Fitzrovia Partnership =-=-=-=- Central District Alliance

13.4%7°
r'd

Managers, Directors and  Professional Occupations
Senior Official

Associate Professionals Administrative and
and Technical Occupations  Secretarial Occupations

Skilled Trade Occupations Caring, Leisure and Other
Service Occupations

Sales and Customer
Service Occupations

Process, Plant and
Machine Operative

Elementary Occupations

Occupation

www.fitzroviapartnership.com
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Catchment
12m population in TFP Core

Catchment

Primary

Secondary

Core Catchment
(75% of visitors)

Total Catchment
(90% of visitors)

12m

Core
Catchment
Population

The
Fitzrovia
Partnership

Business Improvement Districts
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Cromer

Nottingham

Derby
25

Stalham
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Appendix

Catchment Zones

Norwich

« Great Yarmouth

Halesw Zone Name

Zone Name

1 Edgeware 21 Brighton & Burgess Hill
2 Wembley & Ealing Worcester 22 Canterbury & Folkestone
3 Wimbledon 23 Chelmsford
4 Shepherd's Bush 24 Ipswich & Bury St Edmunds
5 North London 25 Cambridge
6 Stratford 26 Peterborough & Stamford
7 Greenwich & Lewisham Gloucester : : 27 Bedford
8 Clapham & Balham 28 Leicester & Rugby
9 Southwark & London Bridge 29 Stratford-upon-Avon
10 London West End 30 Oxford
=0 1" Watford & Hemel Hempstead 31 Swindon
12 Slough & Windsor 32 Reading
13 Croydon 33 Guildford
14 Bexleyheath & Dartford Bath
15 Upminster & Grays 2 jate
16 liford & Romford Ostend
17 Waltham Cross & Hertford -
18 Stevenage & Luton Koksijde=Bad
19 Sailsbury Dunkirk \ g
20 Southampton & Portsmouth Calais 2
.
Boulogne-
Ex Bourne;:mout Newpor SUr .""1 er Www.fitzroviapartneﬁs[]i.p.co

3

Wevmouth



Appendix
About Colliers Retail Strategy & Analytics

We are not data scientists. We are not agents. We are not a data company.
We are Colliers Retail Strategy & Analytics.

)

Analytics

Retail
Strategy &
Analytics

We combine experience across retail, real estate and analytics to deliver data-driven, objective, and actionable
strategy and insights for clients with an interest in commercial bricks and mortar space,,,, siroviapartnership.com



Appendix
Disclaimer

This document is confidential to the addressee and Colliers accepts no responsibility whatsoever in respect
of this report to any other person.

Any market projections incorporated within this report including but not limited to, income, expenditure,
associated growth rates, interest rates, incentives, yields and costs are projections only and may prove to
be inaccurate. Accordingly, such market projections should be interpreted as an indicative assessment of
potentialities only, as opposed to certainties. Financial, market and economic projections, estimates and
forecasts are inherently uncertain. Colliers cannot accept any liability should any projections, estimates,
forecasts, data, recommendations or any other statements made in this report prove to be inaccurate or
based on incorrect premises. No warranty is given as to the accuracy of any projections, estimates,
forecasts, data, recommendations or any other statements made in this report. This report does not
constitute and must not be treated as investment or valuation advice.

This publication is the copyrighted property of Colliers and/or its licensor(s). © 2025. All rights reserved.

Colliers is the licensed trading name of Colliers International Retail UK LLP which is a limited liability
partnership registered in England and Wales with registered number OC334835. Our registered office is at
95 Wigmore Street, London W1U 7GA.

The
Fitzrovia
Partnership

Business Improvement Districts

27
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Colliers

Paul Matthews Emma Sharman Tom Rollinson

Director | Head of Strategy & Analytics Senior Consultant | Retail Strategy & Analytics Analyst | Retail Strategy & Analytics
+44 207 344 6782 | +44 7920 072436 +44 207 344 6781 | +44 7873 626188 +44 207 344 6755 | +44 7385 111056

paul.matthews@colliers.com emma.sharman@colliers.com tom.rollinson@colliers.com

www.fitzroviapartnership.com
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